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Redefining Social 
Commerce: The 
Transformative Power 
of TikTok Shop

CHAPTER 1

You’re scrolling through TikTok, mesmerized by the dance moves, the lip-syncs, and oh, what’s 
this—a pair of sneakers you’ve been eyeing? Tap, and you’re not just watching a video; you’re 
shopping. Welcome to TikTok Shop, where the line between content and commerce doesn’t just 
blur; it vanishes.

TikTok’s shopping feature, TikTok Shop is a one-stop, 
seamless ecommerce ecosystem where users can go from 
discovery to action in a matter of seconds. It’s as dynamic as 
the content you love. It’s not just a tab or a feature; it’s 
an ecosystem. Imagine a space where your products can be 
tagged in videos, where a Shop tab on your profile showcases 
your best sellers, and where analytics tell you what’s hot and 
what’s not. That’s TikTok Shop.

But let’s pause and rewind. What exactly sets TikTok Shop 
apart from other social commerce platforms? It’s the all-in-
one, A-to-Z in-app experience. You see, TikTok Shop isn’t 
just a window display; it’s the entire store, cashier included. 
Merchants can not only showcase their products but also host 
transactional checkouts without shoppers ever leaving the 
app. It’s like having a pop-up shop in every user’s pocket.
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This isn’t just “add to cart” and redirect to a 
website. No, this is “add to cart,” “proceed to 
checkout,” and “confirm purchase,” all without 
switching apps or even tabs. It’s a frictionless 
shopping experience that turns viewers into 
customers in the span of a few taps.

Why It’s More Than Just a Trend

Let’s pause and consider the seismic shifts we’ve 
seen in the Shopper Experience over the years.

Amazon, for instance, generated a staggering 
$134.38 billion in net sales during the second 
quarter of 2023 alone, up from $121.23 billion 
in the same quarter of 2022. This isn’t just 
because they have everything from A to Z; it’s 
because they’ve mastered the art of user-
friendly shopping.
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Similarly, the Shop App has been a game-changer. According 
to industry insights, the share of mobile retail commerce sales 
grew from 52.4% in 2016 to an estimated 72.9% in 2021. The 
Shop App capitalized on this by offering features like real-time 
order tracking, localized product recommendations, and one-
click checkout.

So, what does this have to do with TikTok Shop? Everything. 
TikTok Shop is designed with the same user-first ethos. It’s not 
just about scrolling through fun videos; it’s about stumbling upon 
a product and being able to buy it right then and there, without 
ever leaving the app. It’s about enjoying a harmonious shopping 
experience, from discovery to checkout.

If user experience dictates success, TikTok 
Shop is primed to be more than just a 
trend; it’s a testament to where digital 
commerce is headed. And if you’re not 
already planning to add TikTok Shop to 
your ecommerce strategy, keep reading.
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Why Sellers Love TikTok Shop

TikTok Shop is more than a feature; it’s a paradigm shift in social commerce. With over 1 billion monthly 
active users globally, TikTok is not just a platform for entertainment; it’s a burgeoning marketplace.

TikTok has evolved from 
a platform known for its 
short-form videos to a 
robust ecosystem that 
puts commerce directly 
into content. The platform’s 
unique, diversified 
and interest-based 
recommendations, offering 
a personalized, immersive 
shopping experience.

The Captivating 
Experience

TikTok Shop has redefined the 
concept of seamless shopping 
by putting transactional 
capabilities directly into the 
app. When a product catches 
your eye in a video, a single 
tap can transition you from 
viewer to buyer, making the 
shopping experience feel like 
a natural extension of content 
consumption.

Fluidity in 
Commerce

A New Paradigm in 
Social Commerce

TikTok Shop is not just an 
add-on; it’s a fundamental 
rethinking of how social media 
and commerce intersect. It 
offers a captivating, continuos 
experience that transforms 
the way we think about 
shopping online. It’s not 
just about buying; it’s about 
experiencing a brand in a new, 
interactive way.

By offering a platform where content and 
commerce coexist so naturally, TikTok 
Shop sets a new standard for what social 
commerce can be. It’s not just a trend; it’s 
the future of online shopping.



TikTok Shop is not just an add-on; it’s a 
fundamental rethinking of how social media 
and commerce intersect. It offers a captivating, 
continuos experience that transforms the way 
we think about shopping online. It’s not just 
about buying; it’s about experiencing a brand in 
a new, interactive way.

By offering a platform where content and 
commerce coexist so naturally, TikTok Shop 
sets a new standard for what social commerce 
can be. It’s not just a trend; it’s the future of 
online shopping.

A New Paradigm in Social 
Commerce

Not Business as Usual
TikTok Shop is more than a feature; it’s a paradigm shift in social commerce. With over 1 billion monthly 
active users globally, TikTok is not just a platform for entertainment; it’s a burgeoning marketplace.
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Content 
Creation for 
TikTok Shop

CHAPTER 2

TikTok is no longer just a space for viral dance moves and catchy tunes; it’s a full-fledged 
marketplace where consumers discover products in the most engaging way possible. Imagine your 
products not just sitting in a catalog but coming alive through content that potential buyers interact 
with. That’s the magic of TikTok Shop. 

It’s not just another sales channel; it’s an evolution in digital retail marketing.

But let’s not dance around the issue. Creating content that’s both engaging and “shoppable” is no small 
feat, especially when you’re venturing into a new platform that comes with its own set of rules and 
algorithms. You might have the most amazing products, but if they’re presented using mediocre content, 
they won’t get the attention they deserve. And let’s be honest, in social commerce, attention is currency.

That’s where this guide comes in. We’re diving deep into the art and science of content creation 
for TikTok Shop. From understanding shoppable formats like LIVE Shopping and Short Video to 
leveraging collaborations with creators and influencers, we’ve got you covered. This is your playbook 
for turning your TikTok Shop into a stage where your products are the main attraction.

So, are you ready to give your products the spotlight they deserve?

Let’s get started.
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The Importance of Content on TikTok Shop

In TikTok, content isn’t just king; it’s the entire kingdom. Nowhere is this truer than on TikTok Shop, 
where the line between content and conversions is so blurred, it’s practically nonexistent. On 
traditional ecommerce platforms, the journey from discovery to purchase is often a winding road 
filled with multiple touchpoints. TikTok Shop, however, has turned this journey into a virtual express 
lane, where a captivating video can instantly transform a viewer into a buyer.

This fashion retailer used TikTok Shop’s LIVE Shopping feature to 
showcase their summer collection. The result? A 30% increase 
in sales and a 40% increase in new customer acquisitions in just 
one week.

Brand A - Apparel 

Let’s talk numbers for a moment. According to a recent study, 
TikTok users are 300% more likely to make an in-app purchase 
compared to users on other social platforms. And it doesn’t 
stop there. Brands using TikTok Shop have seen a 25% increase 
in conversion rates and a 50% increase in engagement rates 
compared to traditional ecommerce platforms. These aren’t just 
numbers; they’re a testament to the transformative power of 
content on TikTok Shop.

But don’t just take our word for it. Let’s 
look at some real-world examples:

SALES

NEW CUSTOMER ACQUISITIONS

+30%

+40%
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HOW THEY DID IT:

They chose the right time to host their 
LIVE Shopping event. The summer season 
is a popular time for shopping for new 
clothes, so hosting the event during this 
time made sense.

1

They had a compelling product offering. 
The fashion retailer showcased their latest 
and greatest summer collection, which was 
sure to appeal to their target audience.

3

4 They engaged their audience. The 
host of the LIVE Shopping event was 
engaging and enthusiastic, which helped 
to keep viewers interested and motivated 
to buy.

2 They promoted the event effectively. 
They used TikTok’s advertising platform to 
reach their target audience and generate 
excitement for the event.

5 They offered exclusive discounts and 
promotions. The fashion retailer offered 
exclusive discounts and promotions to 
viewers of the LIVE Shopping event, which 
gave them an incentive to purchase.

HERE ARE SOME ADDITIONAL TIPS FOR USING TIKTOK SHOP’S LIVE SHOPPING FEATURE:

Plan your event in advance. Decide what products you 
want to showcase, what promotions you’ll offer, and how 
you’ll promote the event.

Promote the event on all of your social media channels. 
Use eye-catching visuals and engaging captions to get 
people excited about the event.

Have a clear call to action. Tell viewers what you want 
them to do, whether it’s to shop your products, follow you 
on social media, or sign up for your email list.

Be engaging and enthusiastic. The host of the LIVE 
Shopping event should be engaging and enthusiastic, 
which will help to keep viewers interested.

Offer exclusive discounts and promotions. This will give 
viewers an incentive to purchase your products.

Host the event at a time when your target audience is 
most likely to be online.
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A tech company specializing in smart home devices used TikTok 
Shop’s Short Video format to demonstrate their products in 
action. They saw a 20% increase in click-through rates and a 
15% increase in conversion rates.

Brand B - Tech

HOW THEY DID IT:

They used short, engaging videos that 
demonstrated the features and benefits of 
their products.

1

They promoted their videos on other 
social media channels.

4

They used eye-catching visuals and catchy 
captions to capture viewers’ attention.

2

They ran ads to boost the reach of  
their videos.

5

They tagged relevant hashtags to reach 
their target audience.

3

CLICK-THROUGH RATES

CONVERSION RATES

+20%

+15%
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HERE ARE SOME ADDITIONAL TIPS FOR USING TIKTOK SHOP’S SHORT VIDEO FORMAT TO 
PROMOTE SMART HOME DEVICES:

This beauty brand collaborated with influencers to tag their 
products in makeup tutorials. The campaign led to a 35% increase 
in engagement and a 28% increase in sales.

Brand C - Beauty

Focus on the benefits of your products. What problems do 
they solve? How will they make your customers’ lives easier?

Use clear and concise language. People are scrolling 
through TikTok quickly, so you need to get your message 
across quickly.

Use high-quality visuals. People are more likely to watch 
and engage with videos that have high-quality visuals.

Use relevant hashtags. This will help your videos reach 
your target audience.

Promote your videos on other social media channels. This 
will help you reach a wider audience.

Run ads to boost the reach of your videos. This will help 
you get more views and engagement.

ENGAGEMENT

SALES

+35%

+28%
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HERE ARE SOME ADDITIONAL TIPS FOR COLLABORATING WITH INFLUENCERS TO PROMOTE 
BEAUTY PRODUCTS:

HOW THEY DID IT:

They collaborated with influencers who 
had a large and engaged following.

1

The influencers were genuine about their 
love for the products, which made their 
recommendations more credible.

2

The influencers created high-quality 
content that was visually appealing  
and engaging.

3

The influencers tagged the brand’s 
products in their posts, which helped to 
drive traffic to the brand’s website.

4

The brand offered exclusive discounts 
and promotions to viewers of the 
influencer’s posts, which gave them  
an incentive to purchase.

5

These case studies underscore the undeniable impact of well-
crafted content on TikTok Shop. It’s not just about listing your 
products; it’s about presenting them in a way that resonates with 
the TikTok community. And when you get it right, the rewards 
aren’t just incremental; they’re exponential.

Choose influencers who are a good fit for your brand. 
Consider their audience, their style, and their reach.

Be clear about your goals for the collaboration. What do 
you want to achieve?

Provide the influencers with clear instructions on what you 
want them to do.

Be prepared to give the influencers free products or other 
compensation.

Track the results of the campaign and make adjustments 
as needed.
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If TikTok Shop were a Broadway stage, then shoppable formats would be the acts that keep the 
audience glued to their seats. These formats—LIVE Shopping, Short Video, and Store Page—are the 
pillars of TikTok Shop’s unique ecommerce experience. Let’s break them down.

Shoppable Formats 
on TikTok Shop

So, if you’re still treating content as an 
afterthought, it’s time for a paradigm shift. On 
TikTok Shop, content isn’t just a means to an end; 
it’s the end itself. And mastering it is your ticket 
to unprecedented ecommerce success.

LIVE SHOPPING: 

The Real-Time Sales Booster
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Imagine hosting a live event where you can showcase your products 
in real-time, answer customer queries, and even offer exclusive 
deals—all while making sales on the spot. That’s LIVE Shopping for 
you. It’s not just a sales pitch; it’s an interactive shopping experience 
that turns viewers into customers in real-time.

LIVE Shopping allows you to host real-time shopping events where you can showcase your 
products, answer questions, and make sales instantly. The setup is fairly straightforward. You’ll 
need to go through TikTok’s Ads Manager to create your LIVE Shopping event. Once set up, you 
can add products to your live stream, set up interactive features like Q&A, and even offer limited-
time discounts to incentivize purchases. Users can interact by asking questions, leaving comments, 
and most importantly, making purchases without ever leaving the live stream. 

How LIVE Shopping Works and How to Set It Up

LEARN MORE ABOUT SETTING UP LIVE SHOPPING ADS.

Learn More

Benefits of LIVE Shopping

REAL-TIME ENGAGEMENT:

The live format allows for real-time interaction between you and your 
audience. This not only builds trust but also allows you to address questions 
and objections on the spot, increasing the likelihood of conversion.

INSTANT GRATIFICATION:

The ability for users to make purchases without leaving the live stream 
reduces friction in the buying process, leading to higher conversion rates.
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EVENT-DRIVEN SALES:

The live event itself creates a sense of urgency and exclusivity, encouraging 
viewers to make on-the-spot purchasing decisions.

Tips for Maximizing LIVE Shopping:

ENGAGE, DON’T JUST SELL: 

The key to a successful LIVE Shopping event is engagement. Use polls, Q&A 
sessions, and real-time chats to interact with your audience. The more engaged 
they are, the more likely they are to make a purchase.

OFFER EXCLUSIVE DEALS:

Use your LIVE Shopping event to offer exclusive deals or launch new products. 
This creates a sense of urgency and exclusivity, encouraging more conversions.

LEVERAGE INFLUENCERS:

Partner with influencers who resonate with your brand. Their endorsement during 
a live event can significantly boost your credibility and reach.
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SHORT VIDEO: 

Capturing Attention in Seconds

LEARN MORE ABOUT SETTING UP VIDEO 
SHOPPING ADS.

Learn More

TikTok was built on the power of short, 
engaging videos, and TikTok Shop is no 
different. Short Video allows you to create 
15 to 60-second videos showcasing your 
products in action. Users can click on the 
product tags in the video to make a purchase.

In social media, where attention spans are as 
short as the videos themselves, the Short Video 
format is your golden ticket to engagement and 
sales. It’s not just about creating content; it’s 
about creating content that sells.

Short Video is a format that allows you to 
create bite-sized, engaging videos that can 
be easily consumed by your audience. These 
videos appear in the TikTok feed and come 
with clickable product cards or anchor links 
that lead viewers directly to your TikTok Shop 
for a seamless shopping experience. The aim 
is to capture attention in mere seconds and 
convert that into sales. 

NOTE: 

Products that are visually appealing, 
have a wow factor, or solve a problem 
in a unique way tend to perform better. 
Think fashion items, gadgets, or anything 
that can be demonstrated effectively in a 
short span of time.
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Your Checklist for Creating Compelling Short Videos:

TELL A STORY:

Don’t just showcase the product; tell a 
story around it. Whether it’s solving a 
problem or enhancing a lifestyle, make 
sure your Short Video resonates with 
your target audience. Every video should 
have a beginning, middle, and end. Take 
the viewer on a journey that culminates in 
a call to action.

USE CAPTIVATING VISUALS:

High-quality visuals are non-negotiable. 
Use dynamic camera angles, vibrant 
colors, and engaging graphics to make 
your Short Video stand out.

INCORPORATE USER-GENERATED 
CONTENT:

Leverage reviews or user testimonials in 
your video to build trust and authenticity.

TEST AND TWEAK:

Use TikTok’s analytics to understand what’s 
working and what’s not. Make data-driven 
decisions to optimize your video content.

CUT IT WITH CAPCUT:

TikTok’s own CapCut app makes short 
video editing fun and (somewhat) easy. 
There’s a learning curve of course, but 
after some trial-and-error, anyone can 
create TikTok-style videos with it. 

USE CAPTIVATING MUSIC AND 
SOUND EFFECTS:

 Audio can make or break your video. 
Choose tracks that align with your brand 
and the mood of the video.

SHOWCASE THE PRODUCT:

Make the product the star of the show. 
Use different angles, lighting, and close-
ups to highlight its features.

The Short Video format is 
more than just a way to 
showcase your products; 
it’s a tool to engage, 
entertain, and ultimately 
convert your audience. So 
go ahead, roll camera, and 
let your products shine in 
the TikTok spotlight.
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PRODUCT SHOWCASE: 

Your Virtual Showroom

Tips for Driving Traffic and Engagement 
On Product Showcase:

CURATE WISELY:

 Not all products are created equal. Choose products that 
are either bestsellers or new arrivals to pique interest.

USE HIGH-QUALITY IMAGERY:

Your product images should be high-resolution and well-
lit. Consider using interactive features like 360-degree 
views to give users a better sense of the product.

LEVERAGE TIKTOK VIDEOS:

Use your TikTok videos to direct users to your Product 
Showcase. A well-placed call-to-action in your video 
can guide viewers to explore your virtual showroom.

Your Product Showcase is more than just a digital 
catalog. Think of this as your virtual showroom. Your 
Shop’s Product Showcase allows you to display 
a curated list of products right below your video 
content where users can browse through the list and 
click on products to learn more or make a purchase.

Once activated, the shopping bag icon that 
appears on your profile page serves as an 
invitation for TikTok users to come browse your 
products. It’s a versatile tool that displays your 
products right where the TikTok community 
can see them.

UTILIZE HASHTAGS:

Hashtags aren’t just for your videos; they can also be 
useful for your Product Showcase. Use trending and 
relevant hashtags to increase the visibility of your 
store page.
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COLLABORATE WITH INFLUENCERS: 

Partner with TikTok creators who resonate with your 
brand. They can feature your products in their videos, 
tagging them to your Product Showcase.

By implementing these tips, you’ll 
not only drive traffic to your Product 
Showcase but also create a more 
engaging and profitable TikTok  
Shop experience.

OPTIMIZE YOUR PRODUCT FEED:

Your product feed is the backbone of your Product 
Showcase. Regularly update and optimize your 
product feed for TikTok Shop’s algorithms. Whether 
it’s tweaking product titles, updating descriptions, or 
injecting high-performing keywords into your Showcase 
copy, small changes can make a big difference in how 
your products rank and perform on the platform. By 
optimizing your product feed, you’re not just improving 
the visibility of your products; you’re enhancing the 
overall user experience.

By understanding and leveraging these shoppable formats, 
you’re not just selling products; you’re offering an immersive 
shopping experience. And in the world of ecommerce, experience 
is everything. So go ahead, roll out the red carpet and let your 
products shine on TikTok Shop’s grand stage.
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Collaborating with 
Content Creators
TikTok Shop is not just a platform for merchants; it’s a thriving ecosystem where creators and 
influencers play a pivotal role. The platform has built-in features that make it incredibly easy for 
brands to collaborate with these digital celebrities. Unlike other platforms where the collaboration 
feels forced or tacked on, TikTok Shop seamlessly integrates these partnerships into the shopping 
experience. This creates a win-win situation: brands get authentic endorsements and influencers 
get to monetize their content in a way that feels organic to their followers.

One of the standout features for 
collaborations on TikTok Shop is product 
tagging. This allows creators to tag products 
directly within their TikTok videos. When 
viewers tap on these tags, they’re instantly 
taken to the Product Showcase page where 
they can make a purchase. The product 
tagging feature turns every video into a 
potential point of sale, blurring the lines 
between content and commerce.

Brands can leverage product tagging by 
providing creators with a curated list of 
products to feature. This ensures that the 
products align with the creator’s niche and 
audience, making the endorsement more 
authentic and effective.

By strategically leveraging TikTok Shop’s 
collaboration features, brands can amplify their 
reach and convert viewers into customers, all 
while keeping the shopping experience engaging 
and authentic.

700%
Spike in sales within a weekof a viral 
TikTok post for brands collaborating 
with creators

Source: Business Insider
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Additional Content 
Features and Tools
Beyond the shoppable formats and collaboration features we’ve already discussed, TikTok Shop has 
a few more tricks up its sleeve to make your ecommerce venture a resounding success. 

Product Duets 
One such feature is the “Duet” option, which 
allows you to create split-screen videos with 
other users. For example, imagine a customer 
showcasing how they use your product while 
you provide expert commentary on the other 
half of the screen.

Leveraging Duets:

Use the Duet feature to collaborate 
with customers or influencers. This can 
serve as a powerful testimonial and 
provide social proof, which is invaluable 
in the ecommerce space. For example, 
a skincare brand could Duet with a 
customer showing their skin before and 
after using the product, while the brand 
explains the science behind it.

Hashtag Challenges
Another noteworthy tool is the “Challenges” feature. Brands can create their own hashtag challenges, 
encouraging TikTok users to create content around a specific theme or product. This not only boosts 
engagement but also generates a plethora of user-generated content that can be repurposed for 
other marketing channels.
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Hashtag Challenges for 
Engagement: 

Create a hashtag challenge around a new 
product launch or a seasonal event. This 
will not only create buzz but also provide 
you with a wealth of content that can 
be used in future marketing efforts. For 
instance, a fitness brand could create 
a challenge around a specific workout 
routine featuring their products.

TikTok Shop 
Analytics
TikTok Shop’s analytics dashboard is a treasure 
trove of actionable insights. It provides a 
granular view of how your products are 
performing, which content is driving the most 
engagement, and what your conversion rates 
look like. This is crucial for any ecommerce 
merchant who wants to understand their 
audience’s behavior and preferences. For 
example, if you notice that a particular 
product is getting a lot of views but not many 
conversions, you might decide to run a special 
promotion or create targeted content to boost 
sales. The analytics dashboard allows you to 
make informed decisions, ensuring that your 
TikTok Shop is always optimized for success.

Analytics Dashboard for Data-Driven Decisions:

TikTok Shop offers robust analytics tools that provide insights into your campaign’s 
performance. Use this data to refine your content strategy, identify which products are 
resonating with your audience, and make data-driven decisions to optimize ROI.
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By tapping into these additional features and 
tools, you can take your TikTok Shop to the next 
level, creating a richer, more engaging experience 
for your audience. These features are not just 
bells and whistles; they’re powerful tools that can 
significantly enhance your ecommerce strategy on 
TikTok Shop.

Final 
Thoughts
Mastering content creation on TikTok Shop 
is more than just a strategy; it’s an art form 
that blends creativity with commerce. From 
understanding the nuances of shoppable 
formats like LIVE Shopping, Short Video, and 
Product Showcase to leveraging collaborations 
with influencers, the opportunities are endless. 
But it’s not just about creating content; it’s 
about creating the right content. 

Start experimenting with these content 
formats and collaboration features on TikTok 
Shop today. And if the thought of managing 
and optimizing your product feeds feels 
overwhelming, remember, GoDataFeed is here 
to help. Our advanced automation software 
and 5-star expert support can take your TikTok 
Shop to the next level. So why wait? Dive in 
and start turning those views into valuable 
conversions now.
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Setting Up 
Your TikTok 
Shop

CHAPTER 3

Why has TikTok Shop ascended so quickly as a pivotal channel for brands and retailers? Because 
it fuses the virality of its entertainment platform with the immediacy of online shopping, creating a 
unique ecosystem where content doesn’t just entertain—it sells. But while the platform offers a fertile 
ground for customer engagement and sales, setting up a TikTok Shop is a step-by-step process.

For starters, TikTok’s unique blend of content and commerce means you’re not just setting up 
another online store; you’re creating an interactive experience built around your Shop. This involves 
navigating through eligibility criteria, integrating ecommerce platforms, and optimizing product 
feeds—all while ensuring compliance with TikTok’s ecommerce policies.

So, how do you cut through the complexity? That’s where this guide comes in. We’ve distilled the 
setup process into a step-by-step guide to help you not just create, but optimize your TikTok Shop. 
This straightforward, actionable guide can significantly reduce the learning curve, allowing you to 
focus on what really matters: engaging your audience and driving sales.

In this guide, we’ll walk you through everything from the initial preparations and the actual setup to 
customization, advanced features, and even post-launch best practices. This isn’t just another how-
to article; it’s a comprehensive roadmap designed to navigate the intricacies of TikTok Shop, ensuring 
you’re well-equipped to make the most of this burgeoning ecommerce channel.

So, let’s dive in. Your guide to setting up a successful 
TikTok Shop starts now.

godatafeed.com 25



Preparing for Setup
Before you embark on the journey of setting up your TikTok Shop, it’s paramount to familiarize yourself 
with the platform’s requirements and policies. This is not just a preparatory step; it’s a foundational 
one. Ensuring you meet these criteria and understand the rules will not only make the setup process 
smoother but also help you maintain a compliant and successful TikTok Shop in the long run.

Requirements for Setting Up a TikTok Shop
Eligibility Criteria:

BUSINESS VERIFICATION:

Your business must be verified through 
TikTok for Business.

GEOGRAPHICAL LOCATION:

TikTok Shop is currently available in select 
countries, including Malaysia, Philippines, 
Singapore, Thailand, the United Kingdom, 
the United States, and Vietnam. Ensure your 
business operates in one of these regions.
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Necessary Documentation:

ACTIVE TIKTOK PRESENCE:

Your TikTok account should be active, 
and although the exact number of 
required followers may vary by region, 
1,000 followers is a common threshold 
for TikTok features access.

ECOMMERCE EXPERIENCE:

TikTok gives preference to businesses 
with a proven ecommerce track record.

BUSINESS LICENSE:

A valid business license or similar official 
documents are mandatory for verification.

IDENTITY VERIFICATION: 

For individual business owners, you’ll 
need to provide images of the front 
and back of your passport, national ID, 
or driver’s license. For corporations, 
a government-issued identification 
document of the legal representative or 
company director is required.

PROOF OF ADDRESS: 

A utility bill or similar documentation  
is needed.

BANK ACCOUNT DETAILS:

Required for payment processing and 
returns.

TAX IDENTIFICATION NUMBER (TIN):

Required for tax purposes.

NOTE: 

After your business documents are 
verified, you’ll need to bind a bank 
account to your TikTok Shop in order to 
receive payments from your customers.
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Payment and Shipping Methods:

Technical Prerequisites:

TWO-WAY ECOMMERCE 
CONNECTOR:

Ensure your ecommerce platform is properly 
integrated via a connector app such as 
GoDataFeed to send product feeds to, and 
receive orders from, your TikTok Shop. Product feed:

Prepare a product feed that aligns with 
TikTok’s specifications.

Orders sync: 

Ensure your system is configured to 
synchronize order data seamlessly between 
your ecommerce platform and TikTok Shop.

PAYMENT METHODS:

Go to the ‘Payment Settings’ in your TikTok Seller Center. Here, you can add or 
remove payment methods. Make sure to test each to ensure they work seamlessly.

SHIPPING CARRIERS:

You can integrate with multiple shipping carriers, offering options like FedEx, 
UPS, and DHL, among others.

SHIPPING METHODS:

Under ‘Shipping Settings,’ you can specify shipping zones, add shipping 
methods, and set rates. This is also where you can offer free shipping for certain 
conditions, like orders over a specific amount.or remove payment methods. 
Make sure to test each to ensure they work seamlessly.

PAYMENT GATEWAYS:

TikTok Shop supports a variety of payment gateways like Stripe, PayPal, and 
more. Choose what’s most convenient for your customers.
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Compliance is not a one-time task; it’s a continuous commitment. 
Failing to adhere to TikTok’s ecommerce policies can result in penalties 
that range from reduced visibility to account suspension. Therefore, 
understanding and following these policies is not just advisable—it’s 
essential for the long-term viability of your TikTok Shop.

In addition to the general Terms and Conditions, TikTok Shop sellers must also comply with TikTok’s 
Ecommerce Policies. These policies govern how businesses can sell their products on the platform. 
Some of the key policies include:

Understanding TikTok’s Ecommerce Policies

PRODUCT ELIGIBILITY:

Only certain types of products are allowed to be 
sold on TikTok Shop. For example, dangerous 
goods, illegal goods, and counterfeit goods are 
not allowed.

PRICING: 

Prices must be competitive and fair.

RETURNS AND REFUNDS: 

Businesses must have a clear and fair returns 
and refunds policy.

CUSTOMER SERVICE: 

Businesses must provide prompt and 
responsive customer service.

PRODUCT DESCRIPTIONS: 

Product descriptions must be accurate 
and complete. They should also be free of 
misleading or false claims.
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The Setup Process
Before you can start showcasing your products to millions of TikTok shoppers, there are some crucial 
steps to follow. Let’s walk through them together.

First things first, you’ll need a TikTok Business Account. If you’re new to TikTok, download the app 
and sign up using your email or phone number. Already have a personal account? No worries—just 
switch it to a business account in the settings.

CREATING A TIKTOK BUSINESS ACCOUNT: 

Your First Step to Ecommerce Stardom

SETTING UP YOUR SELLER 
CENTER: 

The Control Room  
of Your TikTok Shop
Once your business account is up and running, 
it’s time to set up your Seller Center. Think of 
this as mission control for your TikTok Shop. 
You’ll fill in your business details and submit 
documents for verification here.

Pro Tip:

Your profile is the first thing people see. 
Make it count. Use a high-resolution logo 
and a snappy business description. And 
don’t forget to link to your website or 
other social platforms; it adds an extra 
layer of credibility.
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CONNECTING YOUR 
ECOMMERCE PLATFORM: 

The Bridge to Your 
TikTok Shop
Now, let’s talk tech. You’ll need a two-way connector 
app to link your ecommerce platform with TikTok 
Shop. This ensures that your product feeds are sent 
to TikTok and that orders from TikTok are synced 
back to your ecommerce platform.

Connector apps serve as the vital bridge 
between your ecommerce platform and TikTok 
Shop, but their role can extend far beyond that.

While they handle the basics like listing 
products and syncing inventory, price, order, 
and fulfillment information, the right connector 
app can elevate the entire shopping experience. 
It can analyze your product data to offer 
insights, optimize listings, and even personalize 
customer interactions. In essence, a well-
chosen connector app doesn’t just make your 
life easier; it makes your TikTok Shop smarter, 
more efficient, and ultimately, more profitable.

Insider Advice:

Keep an eye on the analytics feature in the 
Seller Center. It’s a goldmine of insights 
into sales trends and customer behavior.

Let’s look a the difference 
between basic data transfer 
connectors and more advanced 
feed management platforms.
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Benefits of data transfer connectors:

DATA SYNCING

These connectors primarily focus on 
syncing your product data from your 
ecommerce platform to sales channels 
like TikTok Shop. The emphasis is on data 
transfer rather than optimization.

LIMITED CUSTOMIZATION

Data Sync Connectors offer limited 
options for customizing how your product 
data appears on different sales channels. 
You get what you give; if your source 
data is flawed, those flaws transfer over.

Benefits of feed management platform connectors:

NO ANALYTICS

These connectors usually don’t provide 
analytics or insights into how your 
products are performing on different 
channels, leaving you in the dark about 
potential areas for improvement.

SINGLE-CHANNEL FOCUS

Many Data Sync Connectors are 
designed for specific channels and don’t 
offer multichannel support, limiting your 
ability to scale your ecommerce efforts.

DATA OPTIMIZATION

Feed management platforms don’t just 
transfer data; they enhance it. Your 
product listings are optimized for each 
specific channel, improving visibility and 
performance.

ADVANCED CUSTOMIZATION

With features like custom mapping and 
dynamic fields, you have more control over 
how your product data is presented, allowing 
you to highlight key features and benefits.
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CUSTOM MAPPING AND  
DYNAMIC FIELDS

A feed management platform allows you 
to customize how your product data is 
presented, enabling you to highlight USPs 
and key features that basic connector 
apps might overlook.

MULTICHANNEL SCALABILITY

Feed management platforms support 
multiple sales channels, allowing you 
to manage and optimize your product 
feeds across various platforms from a 
single dashboard.

EXPERT SUPPORT

Feed management platforms often come 
with expert support teams that can 
guide you through the complexities of 
multichannel ecommerce, something that 
data sync connectors usually lack.

IN-DEPTH ANALYTICS

Feed management platforms provide 
advanced analytics that offer insights into 
product performance, shopper behavior, and 
more, enabling data-driven decision-making.

SMART CATALOGS

Unlike basic connectors, feed 
management platforms use smart catalogs 
that adapt to channel requirements and 
campaign goals. This ensures that the 
right product information is displayed in 
the right format, every time.

DATA-DRIVEN DECISIONS

With advanced data tools, you can make 
informed decisions. Knowing which products 
are performing well and why can help you 
refine your strategies for better ROI.

AUTOMATED EFFICIENCY

Time is money. A feed management 
platform automates tedious tasks like 
data syncing and updating, allowing you 
to focus on strategic activities that grow 
your business.

COMPLIANCE AND CONSISTENCY

Feed management platforms ensure 
that your product data is not only up-
to-date but also compliant with TikTok 
Shop’s policies. This minimizes the risk 
of penalties and ensures a consistent 
shopping experience for your customers.
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Testing and Launch
Before you hit the “Go Live” button, it’s essential to conduct a series of quality assurance checks. 
These checks ensure that your product listings are accurate, your branding elements are consistent, 
and your shop functions as intended. Here are some key areas to focus on:

COMPLIANCE:

Make sure you’ve adhered to all of TikTok’s ecommerce 
policies and terms.

PAYMENT AND SHIPPING METHODS:

Test all payment gateways and shipping options to 
ensure they’re working seamlessly.

PRODUCT LISTINGS: 

Double-check that all product details, including images, 
descriptions, and prices, are accurate and well-formatted.

USER EXPERIENCE:

Navigate through your shop as a customer would. 
Look for any glitches, broken links, or confusing 
navigation elements.

Pre-Launch Checklist

Verify all product listings for accuracy.

Review compliance with TikTok’s policies.

Test payment and shipping methods.

Conduct a final quality assurance check.

Confirm that branding elements are consistent.
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Post-Launch Best Practices

PROMOTE:

Use TikTok’s native advertising options to drive more 
traffic to your new shop.

CUSTOMER SUPPORT:

Be prepared to handle customer queries and issues 
promptly.

Alright, you’ve made it this far, but let’s be real—there’s always more to learn. Here are some official 
TikTok resources that will help keep your Shop in good shape:

MONITOR PERFORMANCE:

Use TikTok Shop’s advanced analytics to track key 
performance indicators like traffic, engagement,  
and sales.

ITERATE:

Based on performance data and customer feedback, 
make necessary adjustments to your product feed.

TIKTOK SELLER 
CENTER SETUP GUIDE

TIKTOK BUSINESS 
ACCOUNT FEATURES

TIKTOK SHOP  
UNIVERSITY
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Connecting Your 
Catalog and Syncing 
Orders onTikTok Shop

CHAPTER 4

One of the unique aspects in onboarding 
to TikTok Shop is managing product feeds 
effectively while ensuring that orders sync 
flawlessly between your ecommerce platform 
and TikTok Shop.

These tasks are not just routine chores; 
they’re the backbone of your business on 
TikTok Shop. Get them wrong, and you risk 
inventory mishaps, delayed orders, and a poor 
customer experience.

That’s where GoDataFeed 
comes in.
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What’s a 
Connector App?
Why do you need a connector app in the first place? Why can’t you just set 
up shop and sell? Why does TikTok Shop require the use of connector apps?

Successfully selling on TikTok Shop starts with a well-managed product catalog.

TikTok Shop’s unique requirements for catalog syncing and order 
management can throw even seasoned ecommerce managers for a loop. 
Traditional content API data dumps? Forget about it. You need more muscle.

Connector apps automate many of the tasks involved in catalog syncing 
and order management, saving you time and resources.

Catalog Syncing
Manual product entry is time-consuming and error-prone. If you have a large product catalog, it can 
be very time-consuming to manually enter each product into TikTok Shop. Additionally, there is a risk 
of making errors when entering data manually.

It can be difficult to keep your catalog up-to-date. If you make changes to your product catalog on 
your ecommerce platform, you will need to manually sync those changes to TikTok Shop. This can 
be time-consuming and difficult to manage, especially if you have a large product catalog or if you 
make frequent changes to your catalog.

It can be difficult to troubleshoot catalog syncing errors. If there is a problem with your catalog 
syncing, it can be difficult to troubleshoot the issue. TikTok Shop’s support team is still under 
development, and they may not be able to help you resolve catalog syncing issues.

Here are some of the specific difficulties of 
managing both catalog syncing and order 
management on TikTok Shop:
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Order Management
It can be difficult to track and manage orders from multiple sources. If you sell on multiple 
marketplaces, you will need to track and manage orders from each marketplace separately. This can 
be time-consuming and difficult to manage, especially if you have a large order volume.

It can be difficult to fulfill orders accurately and on time. Once you receive an order from TikTok Shop, 
you need to fulfill it accurately and on time. This can be challenging, especially if you have a large 
order volume or if you sell complex products.

It can be difficult to manage customer inquiries and returns. Once you have fulfilled an order, you 
may need to manage customer inquiries and returns. This can be time-consuming and challenging, 
especially if you have a large order volume or if you sell complex products.

Not Just Another 
Connector App
GoDataFeed’s TikTok Shop app is more than just a bridge between your ecommerce store and 
TikTok; it’s a robust tool designed to simplify and automate the entire process. Unlike basic 
connector apps, GoDataFeed offers intelligent automation features that go beyond mere data 
syncing. It ensures that your product data is not only transferred but also optimized for TikTok’s 
unique platform requirements.

Intelligent Automation Features
The app leverages advanced automation software to handle tasks that would otherwise require 
manual intervention. For instance, it uses Feed Analysis Reports, powered by GoDataFeed AI, to 
provide actionable insights and recommendations based on your product data and the channels 
you sell on. This tool is designed as an easy button for your ecommerce feed optimization strategy, 
eliminating the need to sift through mountains of data manually.
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Self-Propelled Product Feeds

GoDataFeed acts as your operational backbone on TikTok Shop, automating the mundane yet critical 
tasks of product feed management and order syncing. This allows you to focus on strategic activities 
like marketing, customer engagement, and business growth.

Powering-Up Product Data

GoDataFeed’s automation frees you from manual tasks, but its 
optimization features are what set it apart.

CUSTOM MAPPING: DYNAMIC CATALOGS:

GoDataFeed allows you 
to map your product 
attributes to TikTok Shop’s 
requirements, ensuring that 
your listings are not just 
accurate but optimized for 
the platform’s algorithms.

With GoDataFeed, you can 
create dynamic catalogs that 
adapt to channel requirements 
and campaign goals. This 
means your product feed is 
always up-to-date, aligning with 
real-time changes in inventory 
levels, pricing, and more.

COST EFFICIENCY: AGILITY:

By reducing the manual 
effort required for feed 
management, automation 
directly contributes to 
lowering operational costs.

In a fast-paced ecommerce 
environment, being able 
to quickly adapt to market 
changes is crucial. Automation 
gives you the agility to pivot 
your strategy swiftly.

ERROR REDUCTION:

Automation minimizes the 
risk of human errors in data 
entry and syncing, ensuring 
that your product listings are 
accurate and compliant with 
channel guidelines.

TIME SAVINGS:

Forget about manual updates. 
Automation takes care of 
routine tasks, freeing up 
valuable time that can be 
better spent on strategic 
initiatives.

SCALABILITY:

As your product range 
grows, automation scales 
with you. Manage hundreds 
or thousands of SKUs 
effortlessly, without the need 
for additional resources.
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Streamlining Order Syncing

Order syncing is another critical aspect that can become a bottleneck if not managed efficiently. 
GoDataFeed simplifies this by offering:

AI-POWERED OPTIMIZATION: 

Dull product data leads to 
dull results. GoDataFeed 
uses proprietary techniques 
in conjunction with OpenAI’s 
generative AI to help you 
optimize for performance.

BULK EDITS:

Need to update pricing or 
run a seasonal promotion? 
GoDataFeed enables bulk edits, 
so you can make changes 
across multiple listings in one 
go, saving you time and effort.

AUTOMATED SYNC:

GoDataFeed automates the flow 
of order information between 
your ecommerce platform and 
TikTok Shop. This ensures 
that orders are processed 
quickly, and inventory levels are 
updated in real-time.

STATUS UPDATES:

With GoDataFeed, you 
can automatically update 
order statuses, providing a 
seamless experience for your 
customers and reducing the 
manual workload on your 
end.

CENTRALIZED DASHBOARD: 

Manage all your orders from 
a single dashboard, making it 
easier to track performance 
metrics and make data-
driven decisions.

With GoDataFeed, you’re not just surviving the TikTok Shop 
landscape; you’re thriving in it. So let’s get to it…

40godatafeed.com



Connecting to  
TikTok Shop
Managing complex data tasks can be daunting, 
especially when you’re dealing with sales and 
orders in real time. Are orders falling through 
the cracks? Are all of your products listed 
accurately? Are you selling out-of-stock items? 
If questions like these keep you up at night, it’s 
time you tried GoDataFeed.

GoDataFeed connects the data dots for you. It 
automates tedious, time-consuming, and error-
prone tasks to save hours of effort. 

Here’s how it works:

STEP 1:

Choose Your Import Source

The first step is to import your product catalog 
into GoDataFeed. You can do this by connecting 
your ecommerce platform—be it Shopify, 
BigCommerce, or Squarespace—or by uploading 
a file. This isn’t just a one-time data dump; it’s 
the foundation for your TikTok Shop listings.

Connecting Your Catalog

Your import source isn’t just a data repository; it’s the backbone of your TikTok Shop presence. 
GoDataFeed will use this data to create listings that are not just compliant but optimized for 
TikTok’s unique ecosystem.
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STEP 2: 

Authorize TikTok Connection

STEP 3: 

Set Up Your TikTok Shop Feed

Once your catalog is in, you’ll need to connect 
GoDataFeed to your TikTok Seller Center. This 
is a crucial step because it enables GoDataFeed 
to pull in additional data and settings from 
TikTok, further refining your product listings.

Once your import is set up our system will automatically compile the feed for users to review the 
Processing Report and work through any errors. Errors, which are returned from TikTok, reflect 
missing data points within the feed template. In order to resolve them, Users will leverage the TikTok 
Dashboard page within the feed to lookup category-specific attributes that need to be mapped into 
the feed to ensure compliance the submission of their full catalog.

Follow the steps in our Help Article to learn how to use the TikTok 
Dashboard in your TikTok Shop feed setup.

This isn’t just a formality; it’s a handshake between platforms. It allows GoDataFeed to pull in 
TikTok-specific data, ensuring your listings are not just visible but actually effective.

https://help.godatafeed.com/hc/en-us/articles/17111953935259#h_01H5J2ENNZ4V8X2YXT1HK5WCZS


STEP 1: 

Activate Order Sources

Navigate to the ‘Orders’ tab and activate TikTok as 
your order source. This is where the magic happens. 
GoDataFeed will start pulling in orders from TikTok 
Shop and sync them with your ecommerce platform.

This is more than just order retrieval; it’s a two-
way sync. Any updates or changes you make 
in your ecommerce platform will be reflected in 
TikTok Shop, and vice versa.

Syncing Orders

STEP 3: 

Set Up Store Destination

Finally, you’ll need to connect your ecommerce platform as the order destination. This is where 
orders from TikTok Shop will end up. You’ll provide the necessary API credentials and review all 
settings to ensure accurate order syncing.

This is the final piece of the puzzle, closing the loop between TikTok Shop and your ecommerce 
platform. It ensures that your inventory, order status, and customer data are in sync, providing a 
seamless shopping experience for your customers.

STEP 2: 

Configure Shipping Methods

In the settings for the TikTok order source, 
you’ll have the option to set up shipping 
methods. This ensures that the shipping 
options you offer on TikTok Shop align with 
what you can actually provide.

This isn’t just about avoiding shipping snafus; it’s about customer experience. Accurate shipping info 
means happier customers and fewer headaches for you.
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The Clock Is 
Ticking
Timing is everything.

While TikTok Shop is still a fresh frontier, it won’t stay that way 
for long. Every moment you wait, the digital shelf gets a little 
more crowded, making it harder for your brand to break through.

GoDataFeed doesn’t just have the technology and expertise to 
help you scale TikTok Shop, we also have an extra incentive. 
We’re offering three months free when you spend at least $1 
advertising on TikTok Shop. So why wait? Start your free trial 
with GoDataFeed now and set up your Shop on TikTok.
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Advanced Selling 
Techniques for  
TikTok Shop

CHAPTER 5

From hosting live shopping events to tagging 
products directly in your videos, TikTok Shop 
offers a suite of features designed to turn your 
social interactions into transactions. But that’s 
just a small (albeit powerful) part of what you 
can do to market and sell your products with 
TikTok Shop.

Let’s take a closer look at 
the many ways you can 
leverage TikTok’s platform 
to sell from your new Shop.

Native Selling and Advertising Programs

TikTok Live Shopping lets you be the host of your own shopping channel, directly engaging with 
potential customers and making sales on the spot. It’s not just a feature; it’s an event.

TikTok Live Shopping
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FUNDAMENTALS:

Plan your live shopping event in advance. 
This includes deciding what products you’re 
going to showcase, what promotions you’re 
going to offer, and how you’re going to 
engage with your viewers.

Promote your live shopping event on TikTok 
and other social media platforms. Let your 
followers know when and where your live 
event will be, and what they can expect.

Start your live shopping event with a bang. 
Introduce yourself and your brand, and give 
viewers a quick tour of the products you’re 
going to be showcasing.

Be engaging and informative. Talk about 
your products in detail, and answer any 
questions that viewers may have.

Use product stickers and other interactive 
features to keep viewers engaged.

Offer exclusive discounts and promotions 
to live shopping viewers. This is a great way 
to incentivize people to buy your products 
during your live event.

End your live shopping event with a call to 
action. Tell viewers how they can purchase 
the products they’ve seen during your event.

BEST PRACTICES:

Use high-quality video and audio 
equipment. Your viewers should be 
able to see and hear you clearly.

Have a good lighting setup. You 
should be well-lit and evenly lit.

Use a variety of camera angles. 
This will help to keep your live event 
visually appealing.

Be yourself and have fun! Viewers can 
tell when you’re being genuine, so just 
relax and be yourself.

PRO TIPS:

Partner with TikTok creators. They 
can help you to promote your live 
shopping event to their followers.

Use TikTok’s live shopping analytics 
to track your performance. This 
information can help you to optimize 
your live shopping events and 
improve your results.

Run contests and giveaways during 
your live shopping events. This is a 
great way to generate excitement 
and engagement.

Offer exclusive discounts and 
promotions to live shopping viewers. 
This is a great way to incentivize 
people to buy your products during 
your live event.
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TikTok Ads

Forget spray-and-pray advertising. TikTok Ads let you laser-target your audience, ensuring your 
products appear right where they’ll generate the most buzz—and business.

BASICS:

Choose the right ad objective. TikTok Ads 
offer a variety of ad objectives, such as 
increasing brand awareness, driving traffic 
to your website, and generating leads and 
sales. Choose the ad objective that is most 
aligned with your business goals.

Create high-quality ad creatives. Your ad 
creatives are the first thing that potential 
customers will see from your brand, so it is 
important to make a good impression. Use 
high-quality product photos and videos, and 
write clear and concise ad copy.

Target your ads carefully. TikTok Ads 
allow you to target your ads to a specific 
audience based on factors such as 
demographics, interests, and behaviors. 
Use this targeting functionality to reach the 
people who are most likely to be interested 
in your products.

Set a budget and track your results. It is 
important to set a budget for your TikTok 
Product Ads campaign and to track your 
results so that you can see what is working 
and what is not.

BEST PRACTICES:

Use relevant keywords. When 
creating your ad campaigns, be sure 
to use relevant keywords so that your 
ads are shown to the right people.

Test different ad creatives. Don’t be 
afraid to experiment with different ad 
creatives to see what works best for 
your target audience.

Use social proof. Social proof, 
such as product reviews and 
testimonials, can be very effective 
in increasing conversions.

Use TikTok analytics in TikTok Ads 
Manager to optimize your campaigns. 
TikTok analytics can provide you 
with valuable insights into your ad 
performance and your target audience. 
Use this information to optimize your 
campaigns and improve your results.

Offer limited-time deals and 
promotions. This is a great way to 
create a sense of urgency and to 
encourage people to buy your products.
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PRO TIPS:

Use TikTok trends in your ad 
creatives. TikTok trends that are 
relevant to your brand are a great way 
to capture people’s attention and to 
make your ads more relevant.

Partner with creators through TikTok 
Creator Marketplace. TikTok creators 
can help you to promote your 
products and reach a wider audience.

TikTok Creative Center to get 
inspiration. TikTok Creative Center can 
help you find the best performing ads, 
viral videos, and trending hashtags 
across regions and verticals.

Use TikTok’s ad targeting options to 
reach your ideal customer. TikTok 
offers a variety of ad targeting options, 
including demographic targeting, 
interest targeting, and behavioral 
targeting. Use these targeting options 
to reach the people who are most 
likely to be interested in your products.

Use GoDataFeed to inject keywords 
into listings and give structure to your 
product presentation. Product titles 
and descriptions can benefit from 
strategic optimization. GoDataFeed 
makes it easy to enhance all of your 
product listings dynamically.

Product Showcase Tab

Think of the Product Showcase Tab as your 
brand’s curated gallery within TikTok Shop. It’s 
not just a list of products; it’s a narrative that 
turns casual browsers into committed buyers.

FUNDAMENTALS:

Showcase the most popular and profitable 
products: The product showcase is a great 
way to feature your best-selling products 
and to encourage shoppers to buy them.

Promote new products and collections: 
The product showcase is also a great way 
to promote new products and collections 
to your customers.

Create a unique and branded shopping 
experience: You can customize the product 
showcase to match your brand and to 
create a unique shopping experience for 
your customers.

Use the product showcase to run 
promotions and giveaways: You can use 
the product showcase to promote exclusive 
discounts and giveaways to your customers.

Collaborate with and creators: You can 
partner with TikTok and creators to promote 
your products in the product showcase.
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BEST PRACTICES:

Use a variety of product showcase 
templates: TikTok Shop offers a 
variety of product showcase templates 
to choose from. Experiment with 
different templates to see what works 
best for your brand and your products.

Track your results: Use TikTok Shop 
analytics to track the performance 
of your product showcase. This 
information can help you to optimize 
your product showcase and to 
improve your sales.

Use high-quality product photos and 
videos: The product showcase is a 
visual platform, so it is important to use 
high-quality product photos and videos.

Write clear and concise product 
descriptions: The product 
descriptions should highlight the key 
features and benefits of your products.

Use relevant keywords: Use 
relevant keywords in your product 
descriptions so that shoppers can 
easily find your products.

Exclusive TikTok Shop Features
Product tagging

Imagine your TikTok videos as interactive catalogs. With Product Tagging, every video becomes a 
direct portal to product details and purchases. It’s content and commerce, rolled into one.

FUNDAMENTALS:

To use Product Tagging, you first need to 
create a TikTok Shop and sync your product 
catalog with TikTok Shop. This will allow you 
and your collaborators to tag your products 
from your Shop in your TikTok videos.

To tag your products in your videos, 
click the “Product” button and select the 
products you want to tag.

Include a call to action in your video and in your 
captions to tell viewers what you want them to 
do, such as “Shop now” or “Learn more.”
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PRO TIPS:

Use TikTok’s Product Analytics to 
identify your top performers. Prioritize 
these products in your videos.

Partner with TikTok creators. TikTok 
creators can help you to promote your 
products and reach a wider audience.

Use TikTok trends in your videos. 
TikTok trends are a great way to 
capture people’s attention and make 
your videos more relevant.

BEST PRACTICES:

Use product tagging to promote 
new products and collections. 
Product tagging is a great way 
to introduce new products and 
collections to your audience.

Use product tagging to tell a story. 
Don’t just tag your products randomly. 
Instead, use them to tell a story about 
your brand and your products. For 
example, you could create a video about 
how to style a particular outfit, and then 
tag the products featured in the video.

Creator Collaboration

Creators aren’t just promoters; they’re community builders. Partnering with the right TikTok creators 
can turn their followers into your customers.

FUNDAMENTALS:

Identify the right creators to collaborate 
with. Choose creators whose values align 
with your brand and who have a following 
that is relevant to your target audience.

Develop a clear campaign brief. This should 
outline your goals for the campaign, the 
target audience, and the key messages that 
you want to communicate.

Provide the creator with creative freedom. 
Allow them to create content that is 
authentic to their personal brand and that 
will resonate with their audience.

Track your results. Use TikTok analytics 
to track the performance of your creator 
collaboration campaign. This will help 
you to understand what is working and 
what is not, so that you can improve your 
campaigns in the future.
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BEST PRACTICES:

Choose creators who are a good fit 
for your brand. Consider the creator’s 
values, audience, and content style 
when making your selection.

Set clear goals for the campaign. What 
do you want to achieve with your 
creator collaboration? Do you want to 
increase brand awareness, generate 
leads, or drive sales? Once you 
know your goals, you can develop a 
campaign brief that outlines the steps 
you need to take to achieve them.

Provide the creator with creative 
freedom. The best creator campaigns 
are authentic and engaging. Allow the 
creator to create content that is true 
to their personal brand and that will 
resonate with their audience.

PRO TIPS:

Offer a fair payment structure. 
Creators should be compensated 
fairly for their work. When negotiating 
payment, consider the influencer or 
creator’s reach, engagement rate, and 
the amount of work that they will be 
putting into the campaign.

Provide the creator with support. 
Make sure that the creator has 
all of the resources they need to 
create successful content. This may 
include providing them with product 
samples, product information, or 
access to your team.

Use Spark Ads to promote your 
creator collaboration content to 
a wider audience. Spark Ads are 
a great way to reach people who 
are most likely to be interested in 
your products and who are already 
following the creator whose content 
you are promoting.

Promote the creator’s content. Once 
the creator has created content for 
your campaign, be sure to promote 
it on your own TikTok account and 
other social media channels.
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Fulfilled by TikTok (UK Only)

BEST PRACTICES:

Use FBT’s inventory management 
tools. FBT offers a variety of 
inventory management tools that can 
help you to track your inventory levels 
and optimize your fulfillment process.

Use FBT’s customer service team. 
FBT’s customer service team is 
available to help you with any 
questions or problems that you have.

Use FBT’s feedback reporting tools. 
FBT offers feedback reporting tools 
that can help you to understand 
how your customers are rating your 
fulfillment experience.

FUNDAMENTALS:

Enroll in FBT. You can enroll in FBT through 
the TikTok Seller Center. Note: This is only 
available to UK sellers at time of publication.

Send your products to TikTok Shop’s 
fulfillment centers. Once you’ve enrolled in 
FBT, you’ll need to send your products to 
TikTok Shop’s fulfillment centers.

FBT fulfills your orders. Once an order is 
placed, TikTok Shop will fulfill it for you. 
You’ll be able to track the status of orders 
and view fulfillment reports through the 
TikTok Seller Center.

Logistics, Handled

FBT isn’t just about shipping; it’s about freeing you to focus on what you do best—creating 
killer products and marketing campaigns.
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TikTok Shop Product Analytics

The Pulse of Your Store

Think of analytics as your shop’s heartbeat, a real-time pulse that tells you what’s working and 
what needs a tune-up. With TikTok Shop Product Analytics, you’re not just collecting data; 
you’re gaining vital signs that guide your next move.

TIKTOK SHOP PRODUCT ANALYTICS PROVIDES INSIGHTS INTO A VARIETY  
OF METRICS, INCLUDING:

Product views Product page visits Add to carts Purchases

Revenue Return ratePurchase rate Average order value

FUNDAMENTALS:

Enable TikTok Shop Product Analytics. You 
can enable TikTok Shop Product Analytics 
through the TikTok Seller Center.

View your product analytics data. Once 
you’ve enabled TikTok Shop Product 
Analytics, you can view your product analytics 
data through the TikTok Seller Center.

Analyze your product analytics data. Use 
your product analytics data to identify 
trends, patterns, and opportunities to 
improve your product performance.
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BEST PRACTICES:

Regularly review your product 
analytics data. Make it a habit to 
regularly review your product analytics 
data so that you can stay up-to-date 
on your product performance and 
identify any areas for improvement.

Use product analytics data to inform your 
business decisions. Use your product 
analytics data to inform your business 
decisions, such as which products to 
promote, which products to discontinue, 
and how to price your products.

Compare your product performance 
over time. Compare your product 
performance over time to see how 
your products are trending and 
to identify any areas where your 
performance is declining.

Segment your product analytics 
data. Segment your product 
analytics data by product category, 
region, or other criteria to get more 
granular insights into your product 
performance.

PRO TIPS:

Use TikTok Shop Product Analytics 
to identify your best-performing 
products. Use your product analytics 
data to identify your best-performing 
products. Then, focus your marketing 
efforts on these products.

Use TikTok Shop Product Analytics 
to identify your underperforming 
products. Use your product analytics 
data to identify your underperforming 
products. Then, analyze these 
products to identify why they are 
underperforming and take steps to 
improve their performance.

Discounts and promotions

The TikTok-Exclusive VIP Pass

Special offers aren’t just incentives; they’re statements. Make your products irresistible with 
TikTok-exclusive deals that turn viewers into buyers.
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FUNDAMENTALS:

Offer discounts and promotions that are relevant to your target 
audience. The discounts and promotions should be something that 
your target audience will find valuable and appealing.

Communicate your discounts and promotions clearly to your audience. 
Make sure your audience knows what discounts and promotions you 
are offering and how to take advantage of them.

Track the performance of your discounts and promotions. Use TikTok 
Seller Center analytics to track the performance of your discounts and 
promotions. This will help you to see which discounts and promotions 
are driving the most sales and which discounts and promotions are not.

BEST PRACTICES:

Make sure your discounts and promotions are competitive. 
Compare your discounts and promotions to what other 
merchants are offering.

Make offers exclusive to TikTok Shop users only. This will make 
TikTok Shop users feel special and valued.

Run exclusive discounts and promotions for a limited time. This will 
create a sense of urgency and encourage people to shop quickly.
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Affiliate program

PRO TIPS:

Use TikTok ads to promote your exclusive discounts and promotions. TikTok ads can help 
you to reach a wider audience and promote your exclusive discounts and promotions to 
people who are most likely to be interested in your products.

FUNDAMENTALS:

Set up your TikTok Shop affiliate program. 
To apply to the TikTok Shop affiliate 
program, you need to have a TikTok 
account and a TikTok Shop account. You 
can apply to the program through the 
TikTok Seller Center.

Once you have been accepted into the 
program, you can start creating affiliate 
links for your products. You can create 
affiliate links for individual products or for 
your entire store.

Creators can promote your affiliate links 
to their audience via TikTok videos, their 
TikTok bio, and even on other social 
media channels.

When a visitor clicks on a creator’s affiliate 
link and makes a purchase on your Shop, 
creators earn a commission on the sale.

The Crowd-Powered Sales Team

Why limit your sales force to your 
company? With TikTok’s Affiliate Program, 
anyone can be a brand ambassador, 
earning while they promote your products.

BEST PRACTICES:

Choose the right creators to partner 
with. When choosing creators to 
partner with, make sure to choose 
creators whose audience is relevant 
to your products and who have a 
good reputation.

Provide creators with the resources 
they need. Give creators access to 
high-quality product photos and 
videos, as well as detailed product 
descriptions.

Track the performance of your 
affiliate program. Use TikTok 
Seller Center analytics to track the 
performance of your affiliate program. 
This will help you to see which 
creators are driving the most sales 
and which creators are not.
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Organic Content
Engaging TikTok content

PRO TIPS:

Use TikTok’s Creator Marketplace. 
TikTok’s Creator Marketplace is a 
platform where businesses can 
connect with creators and collaborate 
on marketing campaigns. You can 
use the Creator Marketplace to 
find creators who are interested in 
promoting your products and who 
have a good audience fit.

Offer creators exclusive deals 
and discounts. Offering creators 
exclusive deals and discounts can 
be a great way to incentivize them to 
promote your products.

Run affiliate contests and giveaways. 
Running affiliate contests and 
giveaways is another great way to 
incentivize creators to promote your 
products and to generate excitement 
and engagement around your brand.

The Heartbeat of Your Brand

Content isn’t king; it’s the whole kingdom. 
On TikTok, your content doesn’t just 
represent your brand; it’s the experience 
that turns viewers into customers.

FUNDAMENTALS:

Know your target audience. What are their 
interests? What kind of content do they 
like to watch? Once you know your target 
audience, you can create content that is 
more likely to resonate with them.

Be creative and original. TikTok users are 
constantly bombarded with new content, so it 
is important to be creative and original in order 
to stand out. Try to come up with new and 
innovative ways to promote your products.

Write catchy captions. Your captions should 
be clear, concise, and attention-grabbing. 
Use relevant keywords and hashtags to help 
people find your videos.

Use trending sounds and effects. TikTok 
trends can change quickly, so it is important 
to stay up-to-date on the latest trends. 
Using trending sounds and effects can help 
your videos to get seen by more people.
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BEST PRACTICES:

Tell a story. People are more likely 
to watch and engage with videos 
that tell a story. Use your videos 
to tell the story of your brand, your 
products, or your customers.

Use humor. Humor is a great way 
to engage viewers and make them 
more likely to watch your videos. If 
you can make people laugh, they are 
more likely to remember your brand 
and your products.

Be yourself. People can spot a fake 
from a mile away, so be yourself and 
let your personality shine through in 
your videos.

Interact with your audience. Respond 
to comments and questions from 
your viewers. This shows that you 
care about your audience and 
that you are interested in building 
relationships with them.

PRO TIPS:

Use eye-catching visuals. TikTok is 
a visual platform, so make sure your 
videos are visually appealing. Use 
bright colors, interesting graphics, 
and dynamic video effects.

Keep your videos short and sweet. 
TikTok videos can be up to 10 
minutes long, but it is best to keep 
them to 15-30 seconds. People have 
short attention spans, so you need to 
grab their attention quickly and keep 
them engaged.

End your videos with a call to action. 
Tell viewers what you want them to 
do next, such as visit your website, 
follow you on TikTok, or purchase 
one of your products.

Use CapCut to create engaging 
TikTok content without having to 
spend a lot of time on video editing. 
CapCut offers a variety of tools to 
create professional-looking videos 
quickly and easily, including pre-
made effects, transitions, and music, 
so all you have to do is add your own 
footage and text.

Hashtags

The Road Signs to Your Content

Hashtags aren’t just metadata; they’re 
your content’s GPS. Use them wisely 
to guide TikTok users straight to your 
brand’s doorstep.

godatafeed.com 58



FUNDAMENTALS:

Use a mix of popular and niche hashtags. 
Popular hashtags can help your videos get 
seen by a lot of people, but they can also 
be very competitive. Niche hashtags are 
less competitive, but they can also help you 
reach a more targeted audience.

Only use hashtags that are relevant to your 
videos. Don’t just use popular hashtags for 
the sake of it. Make sure to use hashtags 
that are relevant to your videos and that 
your target audience is likely to search for.

Use a variety of hashtags. Don’t use the same 
hashtags in all of your videos. Try to use a 
variety of hashtags to reach a wider audience.

Use trending hashtags. TikTok trends are 
constantly changing, so it is important to 
stay up-to-date on the latest trends. Using 
trending hashtags can help your videos get 
seen by more people.

Best practices:

Use TikTok’s hashtag tracker to spot trending hashtags that could be used for your content.

PRO TIPS:

Use long-tail hashtags. Long-tail 
hashtags are more specific and less 
competitive than short-tail hashtags. 
Try to use long-tail hashtags in your 
videos to reach a more targeted 
audience.

Use branded hashtags. Branded 
hashtags are hashtags that are 
unique to your brand. You can use 
branded hashtags to promote your 
brand and to build a community 
around your brand.

Use hashtags in your TikTok bio. You 
can also use hashtags in your TikTok 
bio. This will help people to find your 
account when they search for those 
hashtags.

TikTok Challenges

Dare to Go Viral

Challenges aren’t just fun; they’re viral 
loops. Create or join TikTok Challenges 
to make your brand the talk of the 
TikTok town.

FUNDAMENTALS:

Come up with a creative and engaging 
challenge. Your challenge should be 
something that people are likely to want to 
participate in. It should be fun, easy to do, 
and relevant to your brand and products.

Promote your challenge. Once you have 
come up with a challenge, you need to 
promote it to your audience. You can 
promote your challenge on your TikTok 
account, on your other social media 
channels, and through TikTok ads.
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Use the right hashtags. When promoting 
your challenge, be sure to use relevant 
hashtags. This will help people to find 
your challenge when they search for those 
hashtags.

Encourage people to participate in your 
challenge. When people participate in your 
challenge, be sure to like and comment on 
their videos. You can also feature some of the 
best challenge videos on your own account.

BEST PRACTICES:

Make your challenge easy to 
participate in. Your challenge should 
be something that people can do with 
minimal effort. If your challenge is too 
difficult or time-consuming, people 
are less likely to participate.

Make your challenge relevant to your 
brand and products. Your challenge 
should be something that your target 
audience is interested in and that is 
relevant to the products that you sell.

Use trending sounds and effects. 
Using trending sounds and effects in 
your challenge video can help your 
challenge to get seen by  
more people.

Offer your products as prizes. 
Offering your TikTok Shop products 
as prizes can be a great way to 
encourage people in your target 
audience to participate in and share 
your challenge.

PRO TIPS:

Use TikTok Creator Tools’ Analytics 
to track the performance of your 
challenge. This will help you to see 
how many people are participating 
in your challenge and how much 
engagement it is getting.

Be patient. It may take some time for 
your challenge to gain momentum. 
Don’t get discouraged if you don’t see 
results on your first try.

Interact with and feature participants. 
When people participate in your 
challenge, be sure to like and 
comment on their videos. You can also 
feature some of the best challenge 
videos on your own account.
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Advanced
Contests and giveaways

The Brand Fiesta

Who doesn’t love free stuff? Contests and 
giveaways aren’t just promotions; they’re 
events that can skyrocket your brand 
awareness and customer engagement.

FUNDAMENTALS:

Choose a prize that your target audience 
will be interested in. The prize should be 
something that is relevant to your brand and 
products.

Set clear rules and guidelines for your 
contest or giveaway. Make sure to 
communicate the rules and guidelines 
to your audience before the contest or 
giveaway begins.

Promote your contest or giveaway on your 
TikTok account and other social media 
channels. You can also use TikTok ads to 
promote your contest or giveaway to a 
wider audience.

Announce the winner(s) of your contest or 
giveaway fairly and transparently.

Make sure your contest or giveaway is 
compliant with all applicable laws and 
regulations.

BEST PRACTICES:

Make your contest or giveaway easy 
to enter. People are more likely to 
enter a contest or giveaway if it is 
easy to do so. Avoid making people 
complete too many steps or provide 
too much information in order to enter.

Use engaging visuals to promote your 
contest or giveaway. TikTok is a visual 
platform, so use high-quality photos 
and videos to promote your contest 
or giveaway.

Run your contest or giveaway for a 
limited time. This will create a sense 
of urgency and encourage people to 
enter quickly.

Partner with TikTok creators. 
Partnering with TikTok creators can 
help you to reach a wider audience 
and promote your contest or 
giveaway to their followers.

PRO TIPS:

Track the performance of your contest 
or giveaway. Use TikTok analytics to 
track the performance of your contest 
or giveaway. This will help you to see 
how many people are entering your 
contest or giveaway and how much 
engagement it is getting.
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Partner with other TikTok Shop sellers

FUNDAMENTALS:

Cross-promote each other’s products 
in your videos. You can mention each 
other’s products in your videos and 
encourage your followers to check out 
each other’s stores.

Run joint contests and giveaways. This 
is a great way to generate excitement 
and engagement around your brands 
and products.

Co-host a TikTok Live Shopping session. 
This is a great way to reach a wider 
audience and promote your products to 
each other’s followers.

Bundle your products together. You can 
bundle your products together and offer 
a discount to customers who purchase 
the bundle.

PRO TIPS:

Create a written agreement. This 
will help to ensure that both parties 
are on the same page and that 
expectations are clear.

Be creative with your partnership 
ideas. There are many different ways 
to partner with other TikTok Shop 
sellers. Think outside the box and 
come up with partnership ideas that 
are unique and engaging.

BEST PRACTICES:

Find partners who have a 
complementary audience. You want 
to find partners whose audience is 
relevant to your products and who 
have a good reputation.

Be clear about your goals. What  
do you hope to achieve by partnering 
with other sellers? Do you want  
to increase brand awareness,  
drive traffic to your store, or 
generate sales?

Communicate regularly with your 
partners. Make sure to keep your 
partners updated on your plans and 
to get their feedback.

Be fair and transparent. When 
running joint contests and 
giveaways, make sure to be fair and 
transparent with your partners and 
with your customers.

The Mutual Boost

Collaboration isn’t just beneficial; it’s 
exponential. Team up with other sellers 
to cross-promote and tap into new 
customer bases you couldn’t reach alone.
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Your customers are on TikTok right now. Are your products? You’ve got the tools, the insights, and 
now the know-how. So why wait?

Your Storefront Awaits. 
Launch Your TikTok  
Shop Today.

TikTok is teeming with 
features that are not just 
innovative but also actionable. 
Your Shop give you the 
opportunity to not just join the 
conversation, but own it. Make 
your TikTok Shop live today.

SEE A DEMO
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